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In most liberal democracies, commercialized media is taken for granted,
but in many authoritarian regimes, the introduction of market forces
in the media represents a radical break from the past, with uncer-
tain political and social implications. In Media Commercialization and
Authoritarian Rule in China, Daniela Stockmann argues that the con-
sequences of media marketization depend on the institutional design
of the state. In one-party regimes such as China, market-based media
promote regime stability rather than destabilizing authoritarianism or
bringing about democracy. By analyzing the Chinese media, Stockmann
ties trends of market liberalization in China to other authoritarian
regimes in the Middle East, North Africa, Sub-Saharan Africa, and the
post-Soviet region. Drawing on in-depth interviews with Chinese jour-
nalists and propaganda officials as well as more than 2,000 newspaper
articles, experiments, and public opinion data sets, this book links cen-
sorship among journalists with patterns of media consumption and the
media’s effects on public opinion.

Daniela Stockmann is Assistant Professor of Political Science at Leiden
University. Her research on political communication and public opin-
ion in China has been published in Comparative Political Studies,
Political Communication, The China Quarterly, and the Chinese Jour-
nal of Communication, among others. Her 2006 conference paper on
the Chinese media and public opinion received an award in Political
Communication from the American Political Science Association.
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To my parents

“It takes an awful long time to not write a book.”

Douglas Adams
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My father escaped from East Germany in the fall of 1965. Without a single
word to his family, he went “on vacation” to Hungary. He had made contact
with a group of anarchists and had planned to cross the border to Austria.
After spending hours squeezed into a hidden compartment of a VW station
wagon he safely arrived in the West where his dream was to study medicine
and play American Rock’n Roll music.

Had I grown up in East Germany, like my father, I probably wouldn’t have
shown much interest in Leninist political systems. But because I grew up in West
Germany stories about my father’s escape and life in East Germany triggered
my curiosity about what it meant to live under authoritarianism. By way of
many detours this eventually led to my interest in Chinese politics.

This book, then, is about the relationship between people living under
authoritarian rule and the state. Its focus is on the Chinese media as an exam-
ple of how political communication works under authoritarianism, particularly
single-party states. As I discovered while doing research for this book, many
other authoritarian states have followed a strategy similar to China’s by intro-
ducing market forces into previously tightly controlled state media.

When I started this project I was convinced that the introduction of such
market forces had diversified and liberalized the Chinese media. My initial plan
was to examine how commercial liberalization of the media could contribute
to political liberalization and possibly democratization; but the more data I
gathered, the more evidence I found that the reverse was the case: while market
forces brought about greater space for news reporting, this space turned out to
the advantage of the regime, under the condition that institutions tighten the
leash on the media when necessary. Overall, the balance between liberalization
and control promoted regime stability rather than diluted it.

I do not claim that these conclusions are “objective.” My goal in writing
this book has been to examine the empirical facts in order to obtain answers
to the questions raised by market liberalization of media in authoritarian
regimes. However, my standard to evaluate the empirical evidence has been
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Chongqing Evening News Chongqging Wanbao R

(continued)

The list includes newspapers mentioned at least twice in the text.
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