Contents

Preface ..o 11

INOEE ...t 13

INtroduction ............ccooiiiiiiiiii e 15
Religion and ATt.......oceeieeiiiieeieeie e e 16
Art and Popular Culture ..........ccceeeveveiieiiniieiecieceeeeeee e 18
Popular Culture and Religion...........cccoceveeeiieiieciieiieieeiecie e 20
For a Weberian Approach ...........cceceevienienienienienieieeeeeeie e 21
CONLENLS ...ttt 23
Note on MethodolOgY ....c.eecvieeuieeiieiieiieieeeee e 26

CHAPTER 1. Religion and Spirituality:

From Modernity to Postmodernity ...............ccocccooioiiiiinniinniiinienn, 27
INErOAUCHON ...t 27
Modernity and Postmodernity...........cceeceevieerieerieecieeieeiecie e 29
Keeping Secularisation at Bay ........cccccovveevieninneiieiienceieeieeeee 31
The Secularist Break or the Tertium Quid...............ccccevevvrveennnnane.. 33
Religion and Spirituality ........ccecceeveeeviierieeciieie e 35
CONCIUSION ..vtveitieiieiieitesit ettt ettt e seaeseaessaesebeesaeesaesnnenns 39

CHAPTER 2. Consumer Religions...............ccc.oococeiinininiennnnnenns 41
INErOAUCHION ...ttt e 41
CONSUMPLION ..ttt ettt ettt ettt e bt e seesaeeens 42
Religion and ConsumMpPtion...........eceeeveerieerieerieenieenieeieeieeieeeeeeeenne 45
Hyper-Consumer Religions...........ccceeieevieeiinieiienieeiesieseeeee e 49
Cultural Appropriation of Indigenous Culture ..........ccccceevveveennennee. 52
Cultural Consumption of HiStOry........cccververienienienienieniesieeeeene 55

CHAPTER 3. Subjective Myths..........c.ccoceniiniiniiniiiiicece 57
INrOAUCHION ...ttt 57
Consumption of Popular Culture.............cccoeevveveiiencienciie e, 57
Cultural Consumption, Lipovetsky,
and the Postmodern Individual............ccccevenininiininininiininenen 64
Subjective Myths and Meta-Consumption.............ecceeeveeeveecreecreennens 67



CHAPTER 4. Hyper-Real Religion ...................cccocciniiiiniiii 71
INErOAUCHION ...ttt 71
The Jedi REliZION ....c.voevieiieiieieeeeeeeeeeeeeee e 72
Baudrillard and Hyper-Reality ........cccccovveenienieniiniiiiieiccieeieee 77
Hyper-Real Religion in the Risk Society ..........ccccccvevieviievieiinnnnne. 79

CHAPTER 5. New Forms of Religious Identification

Carried by Popular Culture ..............coccooiiiiiiiiiiiinecece, 85
INErOAUCHION ...t e 85
A World of Multiple Possibilities ..........ccccceeverrieriiencienieriereenenee 87
The Human Potential Ethic and Alternative Spiritualities............... 88
Superheroes i COMUICS. ......ecvverrierierieerrierieerieesieesreesseenseesseeseeseensens 90
Baby Boomers and Generation X...........ccecvevueevieenieeieneesiesee e 92
The Human Potential Ethic and Superheroes in Affinity:

THIee ATGUIMENTS.....ccuviiieiieitieiieieeriteste et esreesteesreesteesreeseeesseeneeennas 94
The Human Potential Ethic and Superheroes:

TWO COMIMENLS .....eevuiiriiieiiiiiieiieeet ettt 97
The Human Potential Ethic and Jediism ...........cccccevveeiincieniennnnnne. 98
Oprah and Spiritual Empowerment.............ccccoveveviieecieenieeneene 101
A Hyper-Real Re-Enchantment ...........cccoccvevienienienennieieeieeen. 103

CHAPTER 6. Esoteric Knowledge(s)

and Popular Culture...............c.ocoeveiiiiniieniecece e 105
INtrOAUCHION ...c.eiiieiieiecieeee e 105
ESOTETICISIN.....euiiiiieiiiieie ettt st st st 107
Simmel and SECTECY .....vivviriiiiieiieieeie et 111
Seeking a Hyper-Real “Secret Knowledge”...........cccoeeveevenvennnnne. 116

CHAPTER 7. The Logic of Late Capitalism

and the Stasis of Religion ...............c..ccoooiiiiiiiie 121
INtrOAUCHION ...t 121
Jameson’s Late CapitaliSm........ccceeveriierienienienienieneeseesieeeeeen 122
Perennism as Part of the Cultural Logic of Late Capitalism? ........ 125
The Stasis of Culture? The Stasis of Religion..........c.cccoeevvevrennnne 128

CHAPTER 8. Popular Culture and

Hypo-Consumer Religious Groups ...............ccooceeviieniinnninenieennen. 135
INOAUCLION ...ttt 135
Fighting Psychological Pressure
in Postmodern Culture............cooceeeveverinieieeceeeeee e 137
Monotheistic FundamentaliSm(s).........ccccovveevvieeieeeiieeeiie e, 138
Resistance to Popular Culture ..........ccceevevvenienienieiieieieeieeeen 140



Re-Evaluation of Popular Culture............ccceveevienienienieciieieenen. 149

Re-Appropriation of Popular Culture...........c.cooeeevvevieiniieniiene 151
Meta-Resistance to Popular Culture..........ccccceveveriiiciinciiiieiiene 154
CONCIUSION ..eviiiieiieeiie ettt ettt teesbe e be e e enbeenseenes 155
CHAPTER 9. Conclusion ............c.c.coceeiiiriiniiiiiiiieiceceeeeeeeee 157
POSESCIIPL ... 161
REFErences ...........cccooiiiiiiiiiiieeee e 163





