Cambridge University Press

978-1-107-69282-4 - So you want to be a Journalist? Unplugged: Second Edition
Bruce Grundy, Martin Hirst, Janine Little, Mark Hayes and Greg Treadwell
Table of Contents

More information

@ CONTENTS

About the authors page ix
Preface to the second edition Xi
Acknowledgements Xiii
Acknowledgements for the second edition Xiv
Introduction: Journalism unplugged 1
Unplugging from news consumption 3
Why don't we trust journalists anymore? 6
The classroom and the newsroom 7
PART 1 DISCOVERING JOURNALISM 11
Chapter 1 Where is journalism headed? 13
What does it mean to be a journalist? 16
What kind of journalist are you? 20
The content changes, but the rules stay the same 22
What does it take to be a good reporter? 28
Discussion and exercises 30
Chapter 2 How do you know it's news? 31
The inherent values of news 32
The questions on everyone’s lips 34
The fundamentals of reporting 36
There is more to journalism than reporting other people’s lies 38
Journalists as knowledge workers 40
You can’t know too much 42
The ink never washes off the page 44
Keep shaking the bush 45
Don't believe everything you hear, but don’t disbelieve it either 47
Contacts are vital ... in their place 51
There is no such thing as a free lunch 54
Know your technology 54
Ask others to ask questions 56
Discussion and exercises 60
PART 2 FINDING AND UNDERSTANDING NEWS 63
Chapter 3 Research and finding things 65
Information literacy 66
Journalism as research method 69
Research online using ‘quality evaluation filters’ 73
Using databases and the internet 77

© in this web service Cambridge University Press www.cambridge.org



http://www.cambridge.org/9781107692824
http://www.cambridge.org
http://www.cambridge.org

Cambridge University Press

978-1-107-69282-4 - So you want to be a Journalist? Unplugged: Second Edition
Bruce Grundy, Martin Hirst, Janine Little, Mark Hayes and Greg Treadwell
Table of Contents

More information

VI CONTENTS

Old-fangled vs new-fangled research 88
Freedom of information 90
Discussion and exercises 94
Chapter 4 Facts and figures: The story has to add up 95
Number-crunching: A necessary skill 95
Percentage error 96
Problems with polls 100
Accuracy and errors 103
Try it ... use a spreadsheet to calculate data 109
Discussion and exercises 110
PART 3 NEWS-WRITING ACROSS THE GENRES 113
Chapter 5 Writing news for readers 115
I could write better than that 116
The inverted pyramid 116
How to tell a (news) story 119
Accuracy 120
No comment or opinions 120
The lead 121
Sources 129
Logic 135
Background 136
Attribution 137
Direct and indirect speech 139
The use of ‘said’ 140
No adverbs, please 141
The serious issue of tense 142
Punctuation 144
Discussion and exercises 146
Chapter 6 Writing broadcast news 147
Writing for the ear and the eye 147
Radio and television 148
Broadcast writing 151
Tense ... and being there 161
Clarity 153
Delivery and presentation 164
Dos and don’ts for radio and television 156
Discussion and exercises 159

© in this web service Cambridge University Press www.cambridge.org



http://www.cambridge.org/9781107692824
http://www.cambridge.org
http://www.cambridge.org

Cambridge University Press

978-1-107-69282-4 - So you want to be a Journalist? Unplugged: Second Edition
Bruce Grundy, Martin Hirst, Janine Little, Mark Hayes and Greg Treadwell
Table of Contents

More information

CONTENTS VI
&
Chapter 7 Multimedia journalism and writing news for the web 161
Multimedia journalism: A union of fundamentals and (r)evolution 161
Multimedia journalism: The online method 164
Dos and don'ts for online reporting 165
Discussion and exercises 173
Chapter 8 Writing news beyond the inverted pyramid 174
Writing well is not just writing 174
An out-of-the-pyramid rationale 175
Non-pyramid news 176
Do you have something to say? 178
Beware the dangers lurking outside the pyramid 194
Discussion and exercises 197
Chapter 9 Sub-editing: The importance of grammar, punctuation and spelling 198
The sub’s job 199
A state of change 199
Grammar 201
Spelling and punctuation 203
Discussion and exercises 207
PART 4 LEGAL AND ETHICAL ISSUES 209
Chapter 10 Journalism and the law 211
You can'’t plead ignorance 211
How does the law affect journalists? 212
Need to know: The legal system and court reporting 213
The law and the journalist 220
The court environment 227
Discussion and exercises 228
Chapter 11 Dealing with defamation — everyone has the right to reputation 230
Reputation damage: A costly legal business 230
What is defamation? 231
Defences to a defamation suit 235
Defamation: Myths, misconceptions and mistakes 239
Final suggestions 241
Discussion and exercises 243
Chapter 12 Some thoughts about ethics today 245
Ethical dilemmas in the twenty-first century 245
What are ethics today? 246

© in this web service Cambridge University Press www.cambridge.org



http://www.cambridge.org/9781107692824
http://www.cambridge.org
http://www.cambridge.org

Cambridge University Press

978-1-107-69282-4 - So you want to be a Journalist? Unplugged: Second Edition
Bruce Grundy, Martin Hirst, Janine Little, Mark Hayes and Greg Treadwell
Table of Contents

More information

VIl CONTENTS

Ethics and values 247
Ethics and choices 250
Ethical issues 251
News selection 256
Codifying professionalism through ethics 258
Discussion and exercises 261
Chapter 13 Regulating journalism: Open slather or not? 262
Media regulation and self-regulation 262,
New Zealand media regulation 265
Problems with current self-regulation architecture 267
Strong response to the Finkelstein Report 272,
Discussion and exercises 275
Chapter 14 The meaning of professional in journalism 276
What does it mean to be professional? 276
Crisis — what crisis? Trust, harm and advocacy 280
A monkey can be trained to tap a keyboard 282
Why are reporters so far down the public esteem list? 284
Should the rule of professionalism be ‘first, do no harm’? 287
Is it time for more advocacy journalism? 288
The last word 290
Discussion and exercises 290
References 292
Index 298

© in this web service Cambridge University Press www.cambridge.org



http://www.cambridge.org/9781107692824
http://www.cambridge.org
http://www.cambridge.org

	http://www: 
	cambridge: 
	org: 


	9781107692824: 


