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Manfred Fleischer, Elizabeth de Ghellinck, Christian Huveneers, Joachim
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Yoko Sazanami, and Klaus Zimmermann for such opportunities and their
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I would like to thank my coauthors of various papers for allowing me
to use certain parts of the results of our joint research in this book: parts
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of Chapter 1 are the result of joint research with David Audretsch and
Leo Sleuwaegen; parts of Chapter 5 are the result of joint research with
David Audretsch; and parts of Chapter 9 are the result of joint research
with Shigeru Asaba. I also want to thank the Review of Economics and
Statistics, the International Journal of Industrial Organization, and the
Journal of Industry, Competition, and Trade for granting me permission
to include parts of my articles in Chapters 4, 5, 7, and 8 in this book.
I would like to thank the three Cambridge University Press referees for
their insights and useful suggestions on an earlier draft of this book.

I was fortunate to receive stimulation and direction from many great
teachers in my student days many years ago. I owe a special debt to Masu
Uekusa, whose undergraduate seminars at Keio University in the mid-
1970s exposed me to the field of industrial organization for the first time
and gave me a lasting impression of the importance of empirical research
in industrial organization. Fumimasa Hamada showed me the impor-
tance of time-dependent factors in industry and firm analysis. Robert
Fogel inspired me to introduce historical perspectives into the empirical
analysis of market structure and behavior. Michael Spence showed me
the importance of the industry case approach in empirical research of
strategic behavior in markets.

My greatest intellectual debt is to Richard Caves, whose help and
encouragement extend back to my first days in graduate school in the
United States. He read almost all of the major articles I wrote from
graduate school through the 1990s, shared his numerous insights and
invaluable suggestions, and showed me numerous research avenues at
the intersection of the fields of industrial organization and international
economics.

The idea of writing this book first came when I encountered a book,
Japan in the Beginning of the 20th Century (published by the Department
of Agriculture and Commerce, Japan, in 1904) in the main library of the
Claremont Colleges few years ago. In its preface, Haruki Yamawaki wrote,
“the knowledge which the world possesses about things Japanese is at best
superficial, . . . chiefly because reliable publications . . . giving a succinct
account of the economic and other affairs of Japan have not existed.” In
the past 60 years, a vast amount of research on Japan’s economy, industry,
and business has been conducted by many researchers and has created a
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large body of knowledge about Japanese industry. This book is intended
to make a small contribution to this end.

Hideki Yamawaki
Claremont, California
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