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DIE FACFBUCHHANDLUNG

Despite the internationalization and harmonization of law, national laws still play
a significant role in international trade and commerce. This is particularly true for
German commercial and contract law, as German manufacturers and intermedi-
aries continuously enter into contracts with customers and suppliers from all over
the world thereby choosing German law to govern their contractual relationships.

My aim with this book is to offer a practice-oriented summary of important
aspects of German commercial and contract law and to provide both non-German
and German businesspersons and lawyers with a quick and practical overview.
At the same time, this book may serve as a reference work for specific issues that
could arise in business relations, in particular in the field of commercial and
distribution law.

This book also contains relevant statutory materials such as important provi-
sions of the German Commercial Code as well as of the German Product Liability
Act. Whereas translations of the German Civil Code are publicly available, this is
not the case for the German Commercial Code or the German Product Liability
Act. For the user’s convenience, a German-English glossary with definitions and
corresponding translations of some of the most important legal terms is attached
at the end of the book.

Stuttgart, June 2015 Dr. Marius Mann
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