
 



8   Preface 

variety of contributing authors providing both perspectives; thus, assuring a bet-
ter glimpse at Chinese culture and communication. 

It is hoped that this volume will provide valuable and unique insights into 
and understandings of Chinese culture and communication. You are invited to 
embark on a fascinating journey of discovery, exploring an ancient culture that 
looks back on a very long and very rich tradition and looks forward to assuming 
a greater role in today’s world. The various chapters of this book will provide 
interesting insights that will, hopefully, help bring Chinese culture and commu-
nication closer to all of us. It will also become clear from the chapters that Chi-
nese culture, like other cultures, continues to evolve, and that Chinese culture is 
not as monolithic as it may appear to outsiders at first glance. So come along 
and explore many facets of a fascinating culture. 
 

“If circumstances lead me, I will find 

Where truth is hid, though it were hid indeed 

Within the centre.” 

(Shakespeare, Hamlet, II, 2) 

Michael B. Hinner 
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