
 



6 Foreword

demand for different types of tourism, it also requires an understanding of the 
desires and needs of various customers and providers, and their relationship to 
nature is also presupposed. The more time tourists spend at a place, the larger 
the demand for products and services from local providers may be expected. 
Subsequently, the development of experiences and services demanded by tour-
ists are an important foundation for obtaining the objective of continuous set-
tlement and employment, especially in rural areas. 

With the very diverse backgrounds, and indeed research focus and expertise 
of the contributing authors, this book provides a kaleidoscope of research in 
the wide field of tourism studies. Such diversity could potentially endanger the 
coherence of such a volume; however, in this case it is seen as a genuine strength 
of the book. We applaud the authors’ genuine concern for the host communi-
ties, tourists, and the environment. Their work will bring us one step closer to a 
sustainable tourism, supported by strong communities and outstanding tourist 
experiences.

We would like to take the opportunity to thank all ICNT members, for host-
ing and attending the annual meetings, and for their continuous support. In par-
ticular, we are indebted to the authors, who have generously contributed to this 
book: Kristian Bjørnstad, David Di Tota, Eva Holmberg, John Hull, Alexander 
Koch, Anne Köchling, Martinette Kruger, Pascal Languillon, Kaija Lindroth, 
Tomas Pernecky, Brooke Porter, Jarmo Ritalahti, Melville Saayman, Jonathon 
Spring, Xiaoshu Sun, and Peet van der Merwe. Your contributions made this 
book a valuable source for students, researchers, and practitioners alike.

Michael Lück, Jan Velvin and Bernd Eisenstein
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