Media Management

Leveraging Content for Profitable Growth

Bearbeitet von
Andrej Vizjak, Max Josef Ringlstetter

1. Auflage 2002. Buch. viii, 186 S. Hardcover
ISBN 978 3 540 44005 5
Format (B x L): 15,5 x 23,5 cm
Gewicht: 467 g

Wirtschaft > Management > Unternehmensfihrung

schnell und portofrei erhaltlich bei
o®0

beck-shop.de

DIE FACHBUCHHANDLUNG

Die Online-Fachbuchhandlung beck-shop.de ist speziaisiert auf Fachbiicher, insbesondere Recht, Steuern und Wirtschaft.

Im Sortiment finden Sie alle Medien (Blicher, Zeitschriften, CDs, eBooks, etc.) aller Verlage. Erganzt wird das Programm

durch Services wie Neuerscheinungsdienst oder Zusammenstellungen von Biichern zu Sonderpreisen. Der Shop fihrt mehr
als 8 Millionen Produkte.


http://www.beck-shop.de/Vizjak-Ringlstetter-Media-Management/productview.aspx?product=519446&utm_source=pdf&utm_medium=clickthru_ihv&utm_campaign=pdf_519446&campaign=pdf/519446
http://www.beck-shop.de/trefferliste.aspx?toc=9942

Contents

Introduction

The Only Way for the Media Industry to Grow and Profit Is with Content
Max Ringlstetter, Andrej Vizjak................ccooovvnmiiiiiiiiniiiirinccenecee e 3
Part1

New Perspectives: Convergence Is Redefining Content ............... 17
The Media: An Industry with Tradition at the Crossroads........................... 19
Mark Wossner

Mobile Multimedia — A Driving Force Behind Industry Convergence.......... 25
Arne Dettki

Telecommunications and Media Companies: Competitors or Partners?...... 33
Stefanie Gregg

Part 11

New Business Models: Numerous Old Models are

Transforming into Many New Ones ... 41
From Newspaper to News Filter...........ccocoovoiiinceiens 43
Jorg Bartussek

Traditional Book Publishers Transforming into E-Publishers..................... 53
Stefanie Gregg

Delivering on the Promise of Digital Television ... 59
Dale Raneberg

Celluloid Still in the Lead, but the Movies’ Future Is Digital...................... 69
Andreas Spiegel, Bodo von Bassewitz

How Telecommunications Invest in the Media Industry ... 77
Dale Raneberg

Online Service Providing — Challenges in the Mass Medium Internet .......... 83
Christoph Klein

Market Newcomers in the Media Sector ..........cccooiniiiimiiinniniinine 89

Daniel Ebert, Michael Weif3



VIII Contents

Part I1I

New Success Factors: Make It or Break It...............cooccccce 101
Eco-Systems — a New Paradigm in the Media Industry .............cccccccne. 103
Michael Weifs, Michael Schuster

Organization for Global Players in the Media Industry ............occocveinnnnn 115

Andrej Vizjak, Andreas Spiegel

Profitable in E-Commerce by Focusing on Operational Efficiency ............. 123
Jan van der Oord

Value Growth in the Media Industry — Success Factors for Integration..... 133
Michael Weifs

Part IV
New Practice: Media Companies Taking on the Challenges .... 139

BCN - Synergies and New Businesses for a Content Powerhouse................ 141
Bodo Thielmann, Stephan Sieprath, Stephan Kaiser

BOL - How to Deliver on Customer Promises and Be Profitable................ 147
Holm Miinstermann

Handelsblatt.com — New Revenue Models for Traditional Print Media...... 163
Arnd Pélert, Gunnar Skrabs, Robert P. Paust

KirchMedia — Synergies by Maintaining Cross-Media Balance .................. 173
Marcus Englert, Bernd Biirger

(001 1101111101 o RO 183



